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Retailers are increasingly relying on 
Digital Signage as an engaging way to 

communicate about brands, interact with 
shoppers, and increase their profits. 
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DIGITAL SIGNAGE 
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at the point of sale1
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what they buy2
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in  the future 1

Shoppers say they made an 
unplanned purchase based 

on a digital display ad3

1 OUT OF 5
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buying5
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