TOSHIBA

BEYOND
MILLENNIALS

New research indicates shoppers view the store as an integral part of
engagement, transaction, and retention. Learn how to connect with your
consumers so you can attract and retain them with better experiences

897
of
COMPANIES

see customer experience as a
key factor in driving customer
loyalty & retention.
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75 of SHOPPERS

said they would switch to a brand
that provides more in-depth
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Visit EmpoweringRetail.com to download the full report.



https://www.empoweringretail.com/retail-transformation



