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Rethinking Retail: Strategies to Meet
Evolving Customer Expectations

Today’s customers are well-informed, and expect value-driven,
personalized experiences.

8 Dcy of customers say the experience a company provides
0 is as important as its products and services*

On average, people spend To meet rising

expectations, retailers
2 " 5 h 0 U I"S must move beyond

a day on social media, transactions and design
shaping how and where moments that truly
they shop* connect.

That starts with three key strategies that strengthen
customer shopping journeys:

1. Personalization
« Use customer data to tailor recommendations,
offers, and in-store interactions
- Leverage A.l., analytics, and behavioral insights
for a one-of-a-kind shopping journey

2. Ease
- Eliminate friction from browsing to D
checkout ‘\‘ /
- Ensure customers can switch between
channels (online, mobile, in-store) i:s
seamlessly

3. Engagement @
« Make shopping immersive: try-ons with A.R., @ a
gamified rewards, in-store events, and
interactive product demos %

Overcoming Retail Challenges

Common N Strategies to
Obstacles Overcome Them
Friction in-store Map customer pain points
Downtime from outdated tech Use proactive monitoring
Disconnect between online & in-store Integrate touchpoints

Every interaction is a chance to shape what comes next.

When you combine personalization, ease, and engagement,
you don't just adapt to the future you...
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*SOURCE: Create Your Tomorrow: Crafting Unique Shopping Experiences for the Modern Consumer, 2025



