






Utilizing food's emotional and communal power remains largely untapped, 
with only 13% of restaurants o�ering digital experiences that make group 
dining easier.
More in Chapter 1
 
Third-party delivery platforms dominate in expanding customer bases for 
77% of restaurants, yet direct relationships lag with only 8% integrating 
loyalty programs, emphasizing the need for direct engagement strategies. 
More in Chapter 2 

 Smart technology for balancing fast service with immersive dining experiences 
is underutilized, with only 25% adopting e�ciency tech and 19% using 
mobile apps to enhance in-restaurant experiences. 
More in Chapter 3
 
Enhancements in operational strategy show that while 57% manage diverse 
orders, only 38% seamlessly integrate POS systems for digital and in-store 
ordering, pointing towards a need for continued cross-channel integration. 
More in Chapter 4
 
Rapid prototyping and AI are critical to drive innovation, with 79% focusing 
on new experiences but only 22% content with tech infrastructure, 
underscoring the push for modernization. 
More in Chapter 5
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Incisiv is a peer-to-peer executive network and 
industry insights �rm for consumer industry 
executives navigating digital disruption. 
 
Incisiv o�ers curated executive learning, digital 
maturity benchmarks, and prescriptive 
transformation insights to clients across the 
consumer and technology industry spectrum.
 
incisiv.com

Toshiba Global Commerce Solutions empowers retail to thrive and prosper through a dynamic ecosystem 
of smarter, more agile solutions and services that enable retailers to resiliently evolve with generations 
of consumers and adapt to market conditions. Supported by a global organization of devoted employees 
and partners, retailers gain more visibility and control over operations while enjoying the �exibility to 
build, scale, and transform retail experiences that anticipate and ful�ll consumers’ ever-changing needs.
 
To learn more, visit commerce.toshiba.com and engage with us on X, formerly known as Twitter, 
LinkedIn, Facebook, Instagram and YouTube.

https://www.incisiv.com/
http://commerce.toshiba.com/
https://twitter.com/ToshibaCommerce
https://www.linkedin.com/company/toshibacommerce/
https://www.facebook.com/ToshibaCommerce
https://www.instagram.com/toshibacommerce/
https://www.youtube.com/toshibacommerce

