TOSHIBA

Toshiba was named a Leader in the IDC MarketScape:
Worldwide Point-of-Sale Software in Fast-Moving Consumer
Goods Retail 2018 Vendor Assessment

“Toshiba Global Commerce Solutions stands out with its global presence, large installed
base of POS systems, strong omni-channel vision and road map, and long record of
innovation, making Toshiba a formidable competitor,” the IDC MarketScape report concluded.
Robert Eastman, IDC research manager retail insights and manufacturing insights stated,
“Toshiba's TCx Elevate strategy recognizes that retailers are loath to rip and replace their
POS systems and delivers a platform approach promising an evolutionary alternative.”
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About IDC MarketScape

IDC MarketScape vendor analysis model is designed to provide an overview of the competitive
fitness of ICT (information and communications technology) suppliers in a given market. The
research methodology utilizes a rigorous scoring methodology based on both qualitative and
quantitative criteria that results in a single graphical illustration of each vendor’s position within
a given market. IDC MarketScape provides a clear framework in which the product and service
offerings, capabilities and strategies, and current and future market success factors of IT and
telecommunications vendors can be meaningfully compared. The framework also provides
technology buyers with a 360-degree assessment of the strengths and weaknesses of current
and prospective vendors.

About Toshiba Global Commerce Solutions

As the market share leader in retail store technology, Toshiba’s Brilliant Commerce™ enables retailers
to deliver engaged shopping experiences, gain actionable insights and provide frictionless checkout.
With a global team of dedicated business partners, we deliver innovative commerce solutions that
transform checkout, provide seamless consumer interactions and optimize retail operations

that are changing the retail landscape. To learn more, visit toshibacommerce.com or engage on
Twitter @toshibagcs.
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